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Brazil’s Pavilion at Trade Fair Opens 








Orchids Earn Fair’s Brazil Day, Wednesday, April 24, 
Special Award 7, To Be Celebrated With Special Events 





International Flower Show 
At the Coliseum Selects 
Brazil’s Floral Display | 
A display of huge orchids and | 

bromeliads, flown specially from | 

Brazil for the occasion, created | 





Estimated 50.000 Persons 
See the Brazilian Exhibit 
On Fair’s Opening Day 





The Brazilian Pavilion opened 


such a sensation among the visi- | to the public on Sunday, April 14, 


tors and judges at the fortieth 
International Flower Show, held 
in the New York Coliseum early | 
in April, that a special trophy 
was awarded the exhibitor. 
Also Bromeliads 

The size and color of the or- 
chids excited the horticulturists, 
who had come to see what the for- 
eign exhibits from Brazil, Chile, 
Colombia, Great Britain, Holland 
and South Africa would be. No 
less attractive were the bromeli- 
ads, allow a deft 
floral arranger much for | 
artistic expression. 

The Brazilian exhibit covered 
about seventy-five square feet. It 
was planned by the Brazilian 
Trade Bureau in | 
New York and executed with the | 
aid of VARIG Airlines, whose | 
planes operate a fast service to | 
Brazil’s leading cities. 


whose leaves 


room 


Government 


Background 

The floral display was under- 
taken on the initiative of the Bra- 
zilian Government Trade Bureau 
in New York. The work in Brazil 
was done under the direction of 
the National Department of In- 
dustry and Commerce. 

The and care of the 
flowers were the immediate charge 
of Sr. Alonso Caldas Brandao, 
the Commissioner General of Bra- 
zil’s Exhibitions and Fairs 
Abroad, who has come to New 
York for the World Trade Fair. 

Honors Taken 

Actually, Brazil took first prize 
in the completing classification as | 
well as the trophy of honor. 


selection 








| City of New York. 


| when the doors of the New York 


Coliseum were swung open to 
mark the beginning of the much- 
heralded United States World 
Trade Fair. When the doors closed 
last night at seven p.m. a tally 
indicated that more than 52,000 





persons had visited the Fair. 

Officials of the Brazilian Pavil- 
ion were highly gratified by the 
attendance on the first day, which 
they estimated at in the vicinity 
of 50,000. Today only commercial 
buyers will be admitted, and many 
of these are expected to place 
orders. 

Brazil Day 

On Wednesday, April 24, the 
World Trade Fair will celebrate 
Brazil Day. For this special event 


promotion of Brazilian manufac- 
turers, raw materials and tourism 
will be featured. There will be 
entertainment by Brazilian artists 
and performers as well as show- 
ing of models of Brazilian archi- 
tecture. 

An invitation preview was held 
on Saturday evening for North 
American and Brazilian official- 
dom. At the reception tendered 
by Mr. Francisco Medaglia, the 


(See Page 4) 





Distin guished 


~~ 











—, 


. ee } ie < 


Visitors at the Brazilian Pavilion 


r 





Before the Brazilian Pavilion was opened to the public on Sunday, April 14, a preview was held for 
distinguished North American and Brazilian officials. The camera has caught here the most notable of 
the many who came to see Brazil’s outstanding exhibit. From left to right, they are His Excellency 
Ernani do Amaral Peixoto, Brazilian Ambassador to the United States; the Honorable W. Averill Harri- 
man, Governor of the State of New York; Dona Dora Vasconcellos, Acting Brazilian Consul General in 
New York; Sr. Francisco Medaglia, Resident Director of the Brazilian Pavilion and Chief of the Bra- 
zilian Government Trade Bureau in New York; and the Honorable Robert F. Wagner, Mayor of the 
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Ambassadors of the Americas Join in Annual Event 





Pan 
Pan 


American Day 


Marked April 14; | 


American Week Focuses on West 








San Francisco, Los Angeles | 
Are Scenes of Gathering 
Of American Envoys 
Pan American Week went west 
this year. For the first time, the 
Pacific Coast of the United States, 
rather than the Atlantic, was the 
of the annual observance 
hemisphere-wide celebra- 


center 
of the 
tion. 
Ambassadors There 
Ambassadors of the twenty-one 
American republics, including the 


United States, left their head- 
quarters at the Pan American 
Union in Washington and flew 


three thousand miles to San Fran- 
cisco and Los Angeles to spend 
the week of April 8 to 14 on the 
West Coast. Observance of this 
sixty-seventh Pan American Week 
culminated in a Pan American 
Day dinner and ceremony in Los 
Angeles on April 14. 
Chairman 
The ambassadors of the Latin 
American nations under. the 
leadership of Dr. Fernando Lobo 
of Brazil, their chairman, at the 


opening of Pan American Week 
toured the San Francisco Bay 
area, Yosemite Park and Los 
Angeles. 


Ambassador Lobo voiced a plea 
for lower trade barriers between 
the United States and the other 
American states in order to make 
one another’s products mutually 
more available. 


Place of California 

On the opening day of Pan 
American Week, Dr. Cruz-Sala- 
zar, speaking at a luncheon at- 
tended by the ambassadors of 
nineteen of the American states 
at the St. Francis Yacht Club in 
San Francisco sponsored by the 
Consular Association of American 
Nations, said that California 
“holds a very special place in the 
hearts and minds of Latin 
Americans.” 

He recalled that it was to Cali- 
fornia that the early explorers, 
conquistadors and missionaries 
who brought civilization and 
Christianity to Mexico and Cen- 
tral and South America and the 


islands of the Caribbean first 


Coincident with the Pan Ameri- | 
can Day celebration in California | 
was the opening of the United | 
States World Trade Fair in New| 


York’s Coliseum. Many of the| 
American republics are exhibit- 
ing at the Fair. Brazil has the 


largest single governmental dis- 
play there, occupying fifteen 
thousand square feet on the third 
floor. The Fair will continue until 
April 27. 


Washington Meeting 

Besides including the celebra- 
tion of Pan American Week and 
Day, April, 1957, will close with 
the meeting of the representatives 
of the twenty-one American Presi- 
dents at the Pan American Union 
in Washington beginning on April 
29 to consider a variety of ques- 
tions brought up at the Panama 
meeting of the Presidents, and 
since under study. Dr. Milton S. 
Eisenhower will represent the 
President of the United States. 

Although 1957 has seen the 
ambassadors celebrate Pan 
American Day away from their 
headquarters at the Pan Ameri- 
can Union for the first time, it 
was not the first coast-to-coast 
tour made in a body by Latin 
American envoys. 


Historical Data 

For forty-three days in 1889, 
seventeen diplomats from as many 
countries toured as many states 
in a special train. Returning to 
Washington, they reconvened the 
first inter-American conference 
on November 18, which on April 
14, 1890, created the International 
Union of American Republics, 
forerunner of the present Organi- 
zation of American States and 
its secretariat, the Pan Ameri- 
can Union. 


A NEW BOOK TITLE: 
PICTURE OF PORTINARI 


The Museum of Modern Art of 
Rio de Janeiro has just published 
a new volume called “Retrato de 
Portinari,” or a “Picture of Por- 
tinari.” Written in Portuguese by 
Antonio Carlos Callado, ‘“‘Retrato 
de Portinari” is illustrated with 
reproductions from the work of 








came. 


the famous Brazilian painter. 





Brazil Seeking to Expand Business 


With Neighbors By Multilateralism 





Also Better Living Standard 
Through Goods Exchange 


By Efficient Plants 





Since the meetings last Fall of 
the representatives of the coun- 
tries comprising the Brazilian 
Multilateral Payments System 
(the Hague Club), Brazilian au- 
thorities have been endeavoring 
to expand the multilateral trade 
and payments area, according to 
the recent issues of Conjuntura 
Econémica, foremost Brazilian 
economic journal. 


Found Favorable 

Thus, the study of problems re- 
lative to a multilateral payments 
system among the Latin Ameri- 
can countries was the main item 
on the agenda of the Latin 
American Trade Conference held 
in Santiago, Chile, last Novem- 
ber under the auspices of the 
Economic Commission for Latin 
America. About that time the suc- 
cessful negotiations were in pro- 
gress with the Scandinavian coun- 
tries to abandon bilateral trade 
with Brazil and adopt the multila- 
teral system. 

According to the _ principles 
agreed upon at the November 
conference, trade among the 
South American countries which 
maintain bilateral trade and pay- 
ment agreements among them- 
selves will be carried on at inter- 
national prices, and clearing dol- 
lars will be on a par with those 
of free convertibility. 


Items Cited 
The trade committee of the Eco- 
nomic Commission for Latin 


America also endeavored to estab- 
lish common clauses for the rene- 
gotiation of payment agreements 
covering the following items: 
value of the products to be 
traded; freights for direct traffic; 
insurance and reinsurance; other 
marginal expenditures in trade; 
other items accepted by the con- 
tracting parties. 

It was further agreed that the 
new payment agreements would 
allow these countries to grant 
credits adequate for satisfactory 





that the balance of these credits 
may be automatically transferred 
to the account of third parties 
participating in the system; and 
that, after prior consultation be- 
tween the central banks, such 
transfers may be effected even 
below the ceilings of the credits 
reciprocally contracted. 


Central Banks Aid 
The central banks will 
odically exchange information on 
the state of the compensation ac- 
counts maintained among these 
countries in order to facilitate 
the voluntary transfer of the 
balances registered in these ac- 
counts. If it becomes necessary in 
the future they will work toward 
the creation of a special mechan- 
ism for the compensation of the 
yalances and multilaterality of 
trade and payments. 
This task as well as others re- 
garding the gradual development 
of the system will be studied by 
a group of specialists recruited 
from the central banks of the dif- 
ferent countries. 


peri- 


Resolutions Approved 
Among the _ resolutions 
proved was the one regarding the 
conditions which should be ob- 
served in the trade of traditional 
products. These conditions include 
transactions at competitive prices, 
preference for the acquisition of 
products within the area under 
equal conditions with competitors 
outside of the area, gradual eli- 
mination of state monopolies of 
exportation and importation, suf- 
ficiently ample validity periods 
for agreements relative to cer- 
tain products so as to insure 
ordered production in the seller 
country and regular consumption 
in the buyer country and a con- 
vention of measures to prevent 
illegal trade among _ neighbor 
countries. 

Aim, Industrialization 

The Trade Committee of the 
Economic Commission also ex- 
amined the problems relative t0 
the industrialization of Latin 
America, which mainly center 
around industrial parallelism and 
idle manufacturing capacity. 00 


ap- 





development of trade, taking into 
consideration seasonal variations; 





(See Page 6) 
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| Petroleum Forecasts in Northern Brazil Borne Out 
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ss | Amazon Oil of Undetermined Quantity April 21 Is Tiradentes Day in Brazil, 
. 
ism But Good Quality Issues from Well Day of Martyr of the Independence 
redits Petrobras Makes a Statement | soundings were continued until, Nicknamed *Toothpuller,” idealists, Tiradentes was stationed 
ferred On Itha de Maraea Strike (| 2744.85 meters. This electric-drill Minas Gerais Precursor at Vila Rica, Minas Gerais, where 
varties In Amazon Basin boring was accomplished on Feb- A Lover of Liberty he surrounded himself with a 
1: and ae ae ruary 22. The packer formation ee > Hes 4 group of priests, students, poets 
on be- Oil has been brought up out of | test at 2736.7 meters permitted a a a and even a few of his superior 
such the ground in the Amazon Basin | the cette i within a matter of of her national holidays, Tira- aanane: te = tne —e and 
even within the last few weeks, and | forty minutes of twelve barrels tetas tt ae the meet of the wan 4 taxes which —— levied by 
-redits word is now anxiously awaited as|of petroleum, not counting six Martyr of the Independence, yor Portuguese captaincies. They 
to the quantity available. Con-|°thers which were dissipated be-| 150) gals on April 21. wes _ oes hae ene omer —. 
firmation is thus given the an jenen <8 scattering by virtue of) Tiradentes is the nickname ee wee ne ae 
neil nouncement in March of last mad Er -9 gas amg rer lwiven José Joaquim da Silva and revolt aes a: 
Mester that geologists in Brazil believe | rss palo y hogan aon sa Xavier, the martyr of the unsuc- Miners Active ; 
oe ae the Amazon area to constitute one | “ti rc poet spore iy | cessful revolution of 1789. The The miners of Minas Gerais 
pat of the world’s last unproved was Oe vd seek eiatidiia sie, | nickname means “tooth puller” anes paving to throw off Portu- 
ilitate stabi to 2555 pounds “a pce wy OO a — wemngpnep apes Sane “tgp vn vt ’ gap gy 
f the — eng: ge " : Pg? he | Youns ensign in the cavalry, be- peepee We Cie 4 , 0 
. = cation jutes anc continuec to rise in the} cause for some time he had prac- the product of the mines as taxes. 
. & Location of the oil well is given|Same proportion. | tised denttaten. The plans were laid but the 
ary = at the Ilha de Maraca, which lies} In a Sandy Bed revolution failed to come off. News 
coward in the Rio Madeira, within the| _ Seuaiins ee ae Took Place in Minas of the conspiracy came to the 
echan- State of Amazonas. Denominated | The oil proceed from a sandy| The incident commemorated on} governor of Minas Gerais, and 
of the Well No. 2-A, the installation|bed, six meters in depth, located] Tjradentes Day was an uprising | the conspirators were all arrested. 
ity of first brought oil up on February | between 2736.7 and 2743.3 meters! in Minas Gerais, where a group |The trial that ended in their con- 
22. below the surface. It is described} of students had returned from |demnation lasted two years. 
rs 5 As soon as word of the strike | as having good porocity. It is| Europe filled with the ideals of Condemned to Gallows 
pment reached him, Colonel Janary Gen-| lighter than the oil encountered the American and the French It was established by royal de- 
ied by til Nunes, president of Petrobras,|in Nova Olinda Well No. 1. Revolutions. These young men |cree that in the case of an unsuc- 
ruta the Brazilian National Oil Au-|  Furcher analysis at the Manaus| dreamed of independence from | cessful conspiracy only the ring- 
he dif- thority, took off for the location| Refinery shows it to be light) portugal and of proclaiming a|leader was to be condemned to 
with the view to determining the | petroleum (44.1 A.P.I.), of eX-| republic for Brazil. death. Tiradentes was considered } 
j richness of the pool. Accompany-| (See Page 6) One of the most ardent of the | to have headed the movement, and ; 
5 ap ing him were various depart-| this brought him to the gallows. | 
: mental executives whose presence e Strongminded and sustained b {if 
a i there would help in the formu- Amazonas Oil Well No.-2-Az viuaeme convictions, he pinsento it 
jitional lation of Authority plans. —— all the blame for the insurrection, i 
nclude Well No. 2-A is located some : rejoiced that his companions i 
prices, nine hundred meters from Well should escape the death penalty ie 
Hen of No. 1, the first perfuration, which and mounted the scaffold with ex- f 
under on March 13, 1955, revealed to traordinary serenity. Tiradentes it 
etitors the world that oil was to be is recognized as the martyr of i 
sal eli- found in Amazonia. Well No. 1 Brazilian independence. if 
lies of is also known as the Nova Olin- — 3 
o. an da installation. The movement for independ- F 
periods Statement Issued ence in 1789 was stifled by the i 
to or On March 4, Petrobras issued effects of the execution of Tira- f 
insure the following statement concern- dentes, but the idea had — 4 
seller ing the oil discovery: ie ; nated, and like seed falling upon i 
mption In the course of its search for aa the ground, it was to bear fruit de 
a —- oil in the area of the Rio Madeira, 7 ¢ o> 4 thirty years later. i 
preven in the State of Amazonas, Petro- 
eighbor bras undertook the sinking of|® ; e a cans I.B.M. COMPANY EXPANDS 
Well No. 2-A on the Ilha Maraca, BRAZILIAN OPERATIONS 
n at a distance of 900 meters from ‘ F p The International Business Ma- 
of t | Well No. 1, where for the first| Across the siver and Beyond the trece is the Tika de Maract, wre, |chine’s Company’s World Trade 
— © time the existence of oil in the p sting he pt cheng tr Brazil’s National Oil Redcader Yenc betes Corporation has annsuneed thet 
tive to Amazon Basin was verified. prospecting for “black gold.” Petrobras has actually discovered oil |! will shortly begin to assemble 
Latin in the region, and the country is now impatiently awaiting word as| electric typewriters in Brazil in 
center Depths Given to the amount of flow which can be expected. The photographer who | the plant where it is already mak- 
sm and On reaching the depth of 2,738 a a pene yh ok nan ge meg Povey ing automatic equipment for use 
ity. On meters a considerable entry of Immediately after, the rig was set up and the soundings were insti-| 12 Statistical work and accounting 
gas into the well was verified and| tuted. The prayers of Brazil are for a series of gushers. procedures. 
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Brazilian Pavilion at the World Trade Fair Opens 
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Is Largest Exhibit 


At N.Y. Coliseum 


President Kubitschek Greets 
People of the United States 


On Opening of Trade Fair 


(From Page 1) 


Resident Director of the Brazilian 
Pavilion and also the Director of | 
the Brazilian Government Trade | 


Bureau in New York, and Sr. 
Alonso Caldas Brandao, the Com- 


missioner General of Brazil’s| 


Exhibitons and Fairs Abroad, 


there came to offer their good | 
wishes the Governor of the State | 
of New York, the Honorable W. | 
Averill Harriman, and the Mayor | 


of the City of New York, the 
Honorable Robert F. Wagner. 








President Kubitschek Sends a Message 
On the Opening of N. Y. World Trade Fair 


On the occasion of the opening of the World Trade Fair in 
New York, it gives me the greatest pleasure to convey greetings 
to the American people through one of the most influential 
organs of your press and of the international press. The Bra- 
zilian people have the greatest friendship, admiration and 
solidarity of feelings towards your great nation. 

Brazil is in the midst of a tremendous effort aimed at 
economic and cultural development. This is important, not 
only to Brazil, but to the United States of America and free- 
dom-loving peoples everywhere. Brazil, like your country, 
welcomes the sons of all nations who believe in growth and 
self-betterment and who seek to grasp the opportunity of our 
extraordinary natural riches. We look towards the American 
people for guidance. Your cooperation, experience and tech- 
nical know-how, as well as your high cultural level and material 
resources can help us reach our goal. Several measures have 
been taken by my government to assure a profitable return 
to those who wish to cooperate in the development of our 
country. We have not allowed national pride to set up narrow- 
minded limitations and unfounded fears. Brazil knows that 
it will grow and strengthen, just as your great nation has, by 
working side by side with the rest of the world. 

(Signed) Juscelino Kubitschek 
President of Brazil 
(Reprinted from the New York Times, April 14, 1957) 











Cutting the Pavilion’s Ribbon 





The honor of cutting the ribbon which opened the Brazilian Pavilion yesterday fell to the Honorable 
Walter Williams. United States Under Secretary of Commerce, thus adding to the international tone 
of the Trade Fair. Mr. Williams, who was the personal representative of President Eisenhower, brought 
with him a message of greeting from the Chief Executive. At the left is Sr. Alonso Caldas Brandao, the 


Commissioner General of the Brazilian Government’s Exhibitions and Fairs Abroad. 


Ambassador Visits 

Also, His Excellency Ernani do 
Amaral Peixoto, Brazilian Am- 
_bassador to the United States, 
land Sra. Dora Vasconcelos, Act- 
ing Consul General of Brazil in 
|New York, graced the occasion 
with their presences. 
The ribbon which barred admis- 
sion to the general public before 
the opening at one o’clock on Sun- 
day was cut by United States 
Under Secretary of Commerce 
Walter Williams, who had 
brought a message of greeting to 
the participants in the Fair from 
President Eisenhower. Following 
this brief ceremony, public ad- 
mission began. 


Pavilion’s Location 

Entrance to the Brazilian Pa- 
vilion is by escalator directly from 
the entrance lobby, or by eleva- 
tor, to the third floor. There the 
exhibit occupies fifteen thousand 
square feet in the southern sec- 
tion of the new Coliseum. 

The visitor, upon entering, en- 
counters first the slogan, “Brazil, 
Beautiful land, Booming with 
Business.” These raised letters are 
set against a montage of the 
scenic magnificence of Iguacu 
Falls, and directly to the left is a 
panoramic view of Rio de 
Janeiro’s strikingly beautiful har- 
bor. 


Illuminated Map 

This panel is completed by an 
illuminated map of Brazil which 
divides the country into its chief 
regions. A characteristic photo- 
graph of the urban center of each 
of the regions orients the visitor 
in the geography of Brazil and 
other photographs nearby fami- 
liarize him with the tourist at- 
tractions and the commercial ac- 
tivities of the areas shown. 

Thus helpfully directed, the 
visitor then enters the Pavilion 
proper. Designed by Srta. Alda 
Rabello Cunha, the layout unfolds 
the motif of the exhibit at once. 
More than any other artist whose 
creative talents have gone into 
the Fair, Srta. Rabello Cunha has 
won the plaudits of the New York 
press both for the quality of im- 
agination and skill in execution. 

In the very center are the mont- 
ages of Volta Redonda, the popU- 
lar name of the Brazilian Na 
tional Steel Company, operator 
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of the largest steel mill in Latin 
America and the Companhia Vale 
do Rio Brazil’s largest 
producer of iron ore, whose re- 


Doce, 


serves are believed to be fabulous 
in amount. 


Ferrous Metal Activity 
These two exhibitors serve as 
the hub around which the rest of 
the Pavilion revolves. They ex- 
plain graphically the important 
position of steel in the present 
Brazilian economy, and_= such 





products of Brazilian industry ex- 
hibited as machine tools, stoves, 
bicycles and sewing machines are 
testimony to the importance of 
steel in raising the standard of 
living of the people of Brazil. 
The exhibit of the rapidly grow- 
ing rubber industry, which fea- 
tures such items as rubber tires 
for automobiles and tractors, rub- 
ber hosing and gaskets for engine 
connections and even heat and 
grease resisting heavy boots for 
‘use as safety gear in industrial 
plants, all show Brazil’s depend- 
her developing steel 
Statistics show that 
among the ten 
producers in the 


ence upon 
industry. 
Brazil is 
steel 


now 
largest 
world. 


Steel Fabricating 
The versatility of the new steel 
industry is indicated in the com- 
plicated trackage equipment used 
for train switching and in the 
)shapes and sizes of rods, bars and 
billets. Curiously attracting the 
younger visitors are the hematite 
specimens in the exhibit of the 
Companhia Vale do Rio Doce, 
which are earth brown in color. 
One young visitor was overheard 
to remark to a friend, “Look, 

here is a piece of Brazil.” 


Beverages 

To the average North Ameri- 
can, Brazil is best known for her 
coffee exports, and the eye-catch- 
ing Brazilian beverage exhibits 
are proving tremendously popu- 
lar. Not only are there blown-up 
photographs of coffee culture in 
Brazil, but every visitor is offered 
}4n attractive little leaflet illus- 
jtrating Brazilian coffee cultiva- 
ition from the planting to the 
bagging. 

Some idea of the magnitude of 
the importance of coffee is given 
)in the statistics showing that the 
a States annually imports 
twenty-four million bags of cof- 
fee, or about 1,400,000 tons, a 
figure equivalent to six billion 
cups. This means a cup and a half 


of coffee daily for each person. Of 
this Brazil supplies nearly three- 
quarters of a cup. 


Cafezinhos for Visitors 

These figures come alive for 
the Fair visitor when a charming 
Brazilian hostess hands him a 
delicious cafezinho. In addition to 
providing hospitality the cup also 
shows how good Brazilian coffee 
can really be when properly 
brewed. The service is constant, 
and not the least attractive part 
of it is the opportunity to watch 
an expert prepare it. 

The photograph-filled pamphlet 
which is distributed by the Bra- 
zilian Coffee Institute explains a 
great deal about coffee growing in 
very few words. The pictures tell 
much of the story by themselves. 
Offering of the cafezinho has cre- 
ated a genuine interest in the 
pamphlet and is an excellent de- 
vice of successful promotion. 


Matte 

Just around the corner from 
this exhibit is the matte display. 
This is an experiment in creating 
a brand new market. The slogan 
alongside the word matte is “an 
American tea.” Visitors are of- 
fered a generous sample of this 
beverage and are then encouraged 
to peruse a pamphlet which is left 
nearby and take it with them. 

On opening day matte was 
served iced and sweetened. Other 
variations are being tried on 
other days with a view toward 
gauging the preference of North 
American consumers. What im- 
pressed most of the experimenters 
was the strong pick-me-up quality 
of matte and the stories of how 
the gaucho on the plains will find 
matte stimulating after a gruel- 
ing day with his herds. 

Another drink which is being 
advertised by name chiefly is gua- 
rana, a drink popular in Brazil 
but completely unknown in the 
United States. The Commercial 
Association of Amazonas is offer- 
ing some information and makes 
known its desire to export. In the 
future more will be heard from 
Guarana. 


Canned Foods 
Prepared foods also play an im- 
portant role at the Pavilion. Those 
who think of tinned foods in Bra- 
zil as usually imported will be 
pleased to see the tremendous 
strides made by the food proces- 

sing industry of Brazil. 
For one thing, the cans are uni- 





formly good looking and show off 


_ Mayor Admires Brazilian Lathe 


Mayor Robert F. Wagner, New 





York’s Chief Magistrate, stops to 
admire a lathe manufactured in Brazil, one sold on a merit basis all 
around the world. Pointing out the salient features of Brazil’s indus- 
trialization is Sr. José Figueira de Melo, Brazil’s Commissioner of 
Industries. Mayor Wagner is a long-time friend of Brazil. 





their contents to great advantage. 
The gauge metal of the can itself 
is of the same standard as that 
used by processors in the United 
States with the color and tinning 
of the can the same as conven- 
tionally found on grocers’ shelves. 

The result is a “familiar” prod- 
uct, even before the contests are 
sampled, and this is regarded as 
an important merchandising ad- 
vantage. The completeness of the 
lines themselves are striking. One 
brand of meats runs through 
similar items that can be picked 
up in a local supermarket. It also 
includes, of Brazilian 
favorites, added as the Company’s 
market expanded and it increased 
its processing operations. 


Full Fish Line 

In the fish line, too, there is a 
very ample assortment, running 
from the familiar sardines to very 
large, delicately colored shrimp, 
whose excellence fairly 
conveyed by the high standard of 
packaging used. 


course, 


also is 


Interesting Brazilian items 
should find a place on the gour- 
met’s table. There is a line of 


antipastos, adjusted to Brazilian 
palates, and many jams and jel- 
lies, of which banana 
may be selected as typical and 
tasty almost at random. For those 
who know Brazil very well there 


creme de 





is the surprising canned feijoada, 


for the rushed housewife, doubt- 
less. It should make an ideal sales 
item as a convenient way to intro- 
duce Brazil’s “‘national dish.” 
The Brazilian Bulletin has al- 
ready reported the increase in 
| production of table fruits. This 
industry has grown so that its 
producers are now eager to export 
|some of their delicious varieties. 
|A favorite in this regard is surely 
|the strawberries, described as the 
| “Pride of Rio Grande do Sul.” 
| They are pictured on the can as 
‘large as figs, themselves a proud 


a3 
product of Brazilian orchards. 





State Exhibit 

| Bahia, one of Brazil’s very rich 
|states in natural resources, has 
| an exhibit all its own. Its purpose 
|is to invite people to see its varied 
tourist attractions and its dif- 
ferent industries. Proud of its 
| position in the center of the coun- 
try along the shore line, Bahia 
was Brazil’s first capital. 


Alone as a State it preserves 
its exceedingly rich colonial herit- 
age. It is said that the three dis- 
tinct peoples, the colonizing Por- 
tuguese, the native Indian, and 
ithe African Negro, who have con- 
tributed so much to the develop- 
|ment of the Country, may be seen 
here in the process of accultura- 
tion. 

(See Page 7) 
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Brazilian Accent 


Processing of Consular Invoices 





In Spring Fashions| 


U. S. Magazine “Seventeen” 
In Latin American Motif i 


Adds Food and Travel 


Fashions this April are inspired 
by South America, at least they | 
ra ‘ ‘ 

must be if the magazine Seven- | 


teen is to be taken as typical. The | 
current issue is replete with eye- | 
filling fashion illustrations in| 
Latin American settings and de- | 
signed in the Latin American | 


manner. 
Copacabana Setting | 

With Copacabana Beach to play 
on, attractive models wear swim 
suits and play clothes as they 
ride or lead goat carts. Warm 
weather cotton dresses are worn 
by models treading the mosaic 
sidewalks of the tall-apartment- 
house area which is Copacabana, 
too. Well known shops in various 
parts of the United States which 
sell the garments illustrated are 
cited in connection with each 
fashion in the South American 
manner arrayed for the readers 
of Seventeen. With the aid of gay 
and amusing pictures, one can 
learn how to prepare a batida, 
iced chocolate and café com leite 
in the Brazilian way, as well as | 
panocha a café do Brasil (Bra- 
zilian coffee candy), mocha Bra- | 
zil nut ice cream, and feijoada, | 
the black-bean-and-rice dish so 
popular in Brazil that it ap-| 
proaches more closely to being a | 


national dish than anything else. | 





Striking Scenes 
Contrasts in the life of Brazil | 
are pointed out in the magazine. | 
The complex industrial economy 
of Sao Paulo in a setting marked 
by some of the world’s most 
modern and striking architecture 
is contrasted with the simplicity 
of a remote rural area where old 
hand skills are still practiced. 
In education, Seventeen has 


The following procedure is being adopted by the Consulate General 
of Brazil in New York in the processing of Consular Invoices cover- 


ng shipments to Brazil: 


(1) All Brazilian Consular Invoices presented to that office for 
legalization must be accompanied by an authentic copy of the 
Lading corresponding to the shipment. 


will be retained in the Consulate files, and is not returned to| | B 
i'this subject it was decided that 


h the studies already begun should 
be completed and that the Eeo- 


Bill of 


the shipper or his agent. 


(2) When shipments originate abroad and are cleared through | 
the port of New York in transit to Brazil (a) an authentic 
copy of the through Bill of Lading issued by the foreign car- 
rier at the port of origin covering the entire voyage, or (b) 
a copy of the Bill of Lading issued by the foreign carrier 
for one portion of the voyage, that is, from the port of origin 
abroad to the port of transshipment at New York, must like- 
wise be attached to the Consular Invoice when it is presented 


for legalization. 


zilian Consulate General in 


The above procedure is now in effect. 


(3) The New York Consulate General will legalize only Consular 
Invoices covering shipments cleared out of the port of New 
York and/or such ports under its jurisdiction for which Ships’ 
Manifests and Bills of Lading were cleared through the Bra- 





This 


copy 


New York. 





“PN”, PERIODICAL 
OF ADVERTISING MEN 
The Brazilian advertising men’s | 
clearing house organ is generally 


regarded to be “PN,” which 
makes its appearance every | 


two weeks. In addition to helping 
to improve the tone of advertis- 
ing in the country, the periodical 
tries to keep advertising people 
abreast of the latest develop- 
ments concerning their business 
both in and out of the country. 
A popular feature of each issue is 
the analysis of actual advertise- 
ments currently being published 
with a rating of their appeal from 


|a technical point of view. 








ITS SURPLUS WHEAT 
CONTRACT LET BY BRAZIL 
The result of the public compe- 

tition for the purchase of 250,000 
tons of wheat, constituting the 
|grain which was part of the wheat 
agreement signed by the United 
States and Brazil, was the award- 
ing of the contract to Comércio e 





taken the curriculum of a Bra- 
zilian secondary school as a sam- 
ple of such training in the coun- 
tries of South America which 
have high educational standards. 
The first four years of the 
secondary school are called gi- 
ndsio; the next three, colégio. 


Curriculum 


S.A., Rio de Janeiro. 








Latin, French, English, mathe- 
matics, natural science, history, 
geography, manual arts, drawing, 
music and physical education. In 
preparation for the university the 
colégio adds to this program phy- 





All subjects are required. In 
the gindsio they are Portuguese, 


|sics, chemistry, biology and 
| philosophy. 


Industrias Brasileiras COINBRA 


BRAZIL STEEL MAKERS 
FORESEE HUGE DEMAND 
Studies of future demands for 
steel in Brazil indicate that by 
1960 Brazil will have a deficit of 
418,000 tons, notwithstanding the 
fact that she is now one of the 
ten largest producers of this basic 
ferrous metal. By 1965, the pro- 
jected deficit is set at 1,512,000 
tons. The report also explains that 
in spite of the expansion plans of 
the steel industry based on its re- 
investment of profits, plant in- 
crease will not be large enough to 
take care of the tremendous and 
growing consumer demand. 
MORE FOUNTAIN PENS 
FOR WRITERS OF BRAZIL 


The Pilot Pen Company of 
Tokyo is building a factory at Sao 
Miguel Paulista on the outskirts 
of Sio Paulo. The company in- 
tends a production sufficient to 
satisfy the Brazilian market and 
leave a surplus for export to other 
South American countries. 
BAHIA COCOA GROWERS 

TO GET GOVERNMENT AID 


| About one billion cruzeiros are 
to be made available to the cocoa 
growers of Bahia to help them 
maintain their competitive posi- 
tion in world cocoa markets. Part 
of the sum will be used to re- 
finance their indebtedness and 
part to modernize their production 





nomic 
America’ will 
group of specialists to study in 
detail the possibility of creating 
a regional 
and competitive, 
basic 
large capitalization and foreign 
markets to permit rational use 
of human and natural resources 
of the 
capital, bearing in mind the neces- 


Multilateralism 


To Expand Trade 





Brazil Favoring This Method 
of Promoting Her Commerce 


Through Latin America 





(From Page 2) 


Latin 
another 


Commission for 
appoint 


market, multilatera] 
especially for 


industries which require 


area and extra-regional 


sity of increasing the real income 


of the population. 


The work of the Trade Commit- 
tee, which will eventually be sub- 
mitted to the participating gov- 
ernments for approval, will in- 
clude definition of the character- 
istics of the regional market, 
study of its possibilities and scope 
and recommendations on the prin- 
ciples of the multilateral pay- 
ments agreement and procedure 
for its execution without preju- 


trade. 
To Make Survey 

The Economic Committee for 
Latin America was also directed 
to survey the industries of Latin 
America to determine those which 
suffer from high costs because of 
deficiency of markets and to sug- 
gest measures to correct that sitt- 
ation. 


Petrobras Strikes 


Oil in Amazonas 
(From Page 3) 











cellent quality, having a paraffin 
base and being constituted ap 
proximately of 40 per cent gas 
line, 15 per cent kerosene and 2 
per cent fuel oil. 
Further drilling is 
plated to determine whether other 
producing beds are located # 
greater depths. Well No. 2 has 
confirmed the existence of oil ® 


contem- 


more definite hopes that the ® 
gion will shortly contribute to the 
economic expansion of Brazil. 





| system. 


dice to the expansion of world } 
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A Description of 
Brazil’s Pavilion 





Its Attractive Montages 
Stir Much Admiration 


In New York Press 





(From Page 5) 





A Holiday Treat 


tourists will notice 
that Bahia is ideal as a holiday 
spot. The city of Salvador offers 
many exotic views, and is an ex- 
cellent place to buy those gift 
items which are so much appre- 
ciated by the folks back home. 
Bahia is also interested in sel- 


General 


ling more of its cocoa and tobacco 
abroad. In addition, it produces 
sugar and oil. The Governor of 
the State attention to the 
fact that foreign capital is par- 
ticularly welcome in his State. 

| 


calls 


Handicrafts 

The visitor to the Brazilian 
Pavilion will also notice that the 
handicraft industries for which 
Brazil has always been notable 
are still well represented. For ex- 
ample, the leather goods of Brazil 
are to be seen in large quantities. 
There are shoes, riding boots, 
hand bags, brief cases and even 
attaché cases on display. The 
hides attractive and varied. 

Brazil’s wineries are also seek- 
ing to export their vintages to 
foreign countries. This is a new 
industry for Brazil, for until re- 
cently it had not been thought pos- 
sible to develop wide-scale viti- 
culture in the country. Neverthe- 
less, with selective variation, 
grapes which can thrive in south- 
ern Brazil are now growing in 
abundance, and vine growers now 
wish to sell their wines abroad. 


are 


Glass Manufacture 

The wines themselves are at- 
tractively bottled and labeled, an 
indication of the strides made in 
both color printing and glass pro- 
duction. Because of the availa- 
bility of the chemicals which go 
into glass manufacture, Brazilian 
glass making has developed both 
as a commercial venture and as 
an art. It is now one of the large 
industries of Brazil. 

There are many individual 
pieces of glass on display which 
show what a combination of im- 
agination and skill can do in shap- 


he 





A Toast in Coffee to the Coffee Queen 


. 

a 
4 4 
= 


aeerree?" 





Before the informative display of the Brazilian Coffee Institute, this year’s Queen of Coffee, the pretty 
Latin American senhorita shown above, is toasted—appropriately in coffee. The photograph was taken just 
as the Fair opened and a huge throng visited the Brazilian Pavilion, where the traditional cafezinho 
was offered in friendship to all guests. The Brazilian Coffee Institute also distributed a pictorial leaflet 


showing the stages in the process of growing and distributing the popular beverage. 





exhibit attracts attention for the 
same reasons. Both of these man- 
made items must compete with 
Nature’s rare gems, which are 
also shown, and acquit themselves 
favorably. 


Textiles 


Featured prominently are tex- 


facture has long been an accom- 
plishment of Brazilian industry, 
but with new machinery and new 
yarns, the productions have be- 
come even more varied. In this 
regard, as has often been pointed 
out, Brazilian women insist upon 
individual creations in their dress, 


nomenal. 

The Brazilian Pavilion should 
be visited by all who have been or 
contemplate doing business with | 
Brazil. It brings together in mini- | 





ing and producing the artifacts 





ature a cross section of the eco-| 


tiles from Brazil. Textile manu-| 


and the varieties offered are phe- | 


| are guides to point out the signi- 
| ficant features of each exhibit and 
to answer any questions which 
the visitor may have. 

Investors who contemplate new 
or increased operations in Brazil 
may consult the investors’ booth 
|at the Pavilion, which is headed 
|by Sr. Herculano Borges da Fon- 


| seca, one of the economic advisers 
| to President Kubitschek. 

Another booth is operated by 
| the VARIG Airlines, which offers 
fast and luxurious service to Bra- 
zil. Their charming hostesses 
answer questions not only on the 
flight but 
also give tourist information on 


| Company’s schedules 


| what to see in Brazil. 
Schedule of Dates 
Since the Fair will be of short 
duration, readers of the Brazilian 
Bulletin are urged to see it 


of glass. So, too, the chinaware| nomic life of the country. There | promptly. Closing date is April 


| 27. The general public is admitted 
'on the following schedule: Sun- 
days, one to seven p.m.; Wednes- 
| days, six to ten p.m.; Fridays and 
| Saturdays, one to ten p.m. Trade 
/sessions are scheduled from ten 
a.m. to five p.m. on Mondays, 
|Tuesdays, Wednesdays and 
Thursdays. Brazil Day will be on 
Wednesday, April 24. 

Fifty-nine nations are repre- 
sented at the Fair. Brazil’s ex- 
hibit is the largest. It is expected 
that the Fair will become an an- 
nual event. Arrangements of the 
Brazilian Government and various 
agencies and private companies 
participating in the Fair at the 
Brazilian Pavilion have been made 
through Brazilian Exhibitions and 
Abroad, a 

the Commissioner 


Fairs Governmental 


agency, Gen- 
eral of which is Sr. Alonso Caldas 
Brandao, who came to New York 





for the occasion. 
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that the parties interested write directly to these firms, via airmail, as well as to this office, at 5 

















The Brazilian Government Trade Bureau also accepts adver- 
tisements from U.S. firms wishing to reach interested parties 
in Brazil in its weekly “BOLETIM AMERICANO”, in Portu- 
guese, widely distributed in Brazil. U.S. firms wishing to import 
Brazilian products and desiring to use these facilities are 
invited to write to: Brazilian Government Trade Bureau, 551 
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oe: BUYERS WANTED “TRADE OPPORTUNITIES” 
3835 i] 
i t eer ! for American firms 
§ 
+ SISAL CARPETS ees ren” 
; 3 EVA Ltda., Rua 
Melo F 192, Tautapé, Séo Paulc 
RICE—Reinaldo R h SA.. Coixe Fifth Avenue, New York, New York. 
Posta Cab Address: ‘Arroz 
Cache Jo Sul, F ande do Sul,! COQUIRANA, ROSEWOOD (BOIS || 
Bra DE ROSE) OIL, PIASSAVA FIBER — 
J. SG. Arauj Cia., Caixa Postal 38 
PLYWOOD—Indistrias Wagner S/A . 
mr : zs in Cable Address: Export Manaus 
-aixa Posta 28 Cable Address: 
- " ., | Amazonas Braz 
welda’’, Ponta Grossa, Parané, Brazil. 








CASTOR BEANS AND CASTOR 


CANVAS IN GENERAL — Cotono 


ficio N. S. dos Remédios S/A, Caixa 
OIL—Alcombra Comércio e Indidst faite 
Me 4 Postal 5163, Cable Addre Lina- 
S/A, Caixa Postal 5076, Cable aioe: ep ’ 
; lapa", So Paulo, Brazil. 
Rioa mbra Rio de aneiro, Bra 





HIDES, SKINS, COPAIBA OIL, SOR- 





e Comercial 


TUNG OIL — Industria 


Brasileira S/A, Caixa Postal 667, Cable 














Address: ‘'Incobrasa Pérto Alegre 
Rio Grande do Sul, Brazil. 
SELLERS WANTED E : 
DICHROMATE, ACRYLIC RESIN - 
| Mombe & Cia., Caixa Postal 141 
Cable Address: Cortume Tapera 
Rio Grande do Sul, Brazil. 


























VA, BALATA, COCOA- -L. Honério 
& Cia., Caixa 274, Cable Ad 
dress Valen Mana Amazona 
Beas 

WILD ANIMAL SKINS, MICA, 
ANIMAL HAIR Lauzer Braun, Rua 
Frei Caneca 292, Cable Address: "Re 

R de Brazil. 

i CARNAUBA WAX, JABORANDI 
RS LEAVES, JALAPA ROOTS, TAPIOCA 
iy FLOUR, TUCUM NUTS, BABASSU 
By KERNELS, CASTOR SEEDS — Casa 
a Mar ] b S/A, Caixa F ta! 3, Cable 
Ted re 
+H Addre 3 c rarnaida r Bus, | 
i R 
3:3, 

"3 COTTON, COTTONSEED OIL—Casa 
shy Myrt 5/A, Caixa Posta 
aH 47, Cable Address: “Myrt Forta 
i peneuania areas 
“HY SISAL, OURICURI WAX Vianna, | 
3435 f . x +s ~ mix ~c+ | Q 
at ' :aa . L?rToa 31xa Pos a « 
243% abe Adare Vianabraga , oalva 
ny Ba 
ir) a | 
“3 WINE » Vinicola Aur 
eh j : 5 able Add 
iH a 7 aives o C 
ae SANITARY GOODS Je Ceré- | 
bd » Industrial d S/A, Caixa 
it | 264, Cable Address: “Josyvel 
ps COTTON YARN AND TEXTILES — 
3} S.A. M Sa Caixa Postal 507, 
ssi Cable Addre Sao Paulo 
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Pst: 








LEAD, ALUMINUM, COPPER — Eg 














dal Ltda., Caixa Postal 2664, Cable 
Address: ‘Eqda Sao Pau Brazi 
BOX CALF LEATHER—Surmann 
Jistria e Comércio S/A, Caixa Posta 
3677, Cable Address Sasu Sa 
Pau Bra 
CHEMICALS, TRACTORS, MA- 
CHINERY, MOTORS—Simab S/A Co 
mércio e Inddstria, Caixa Postal 169 
Cable Address: "“Simab Rio de Ja 
Rio de Janeiro, Braz 
PARAFINE, OVAL PLAIN WIRE, 
COPPER SULPHATE — Cooperativa 
V a Forqueta Ltda., Caixa Postal 
17, Cat Address: Cooperativa 
Cax do Sul, R Grande do Sul 
Braz 





HOME APPLIANCES, HARDWARE, 
BARBED AND PLAIN WIRE, PHENO- 


THIAZINE—Mendes de Mattos & Cia 
Caixa Postal 145, Cable Address "Bar 
raca Pelotas, Rio Grande do Sul 
Braz 





REPRESENTATIVES 








METALS, STAINLESS STEEL SHEETS 
—Brasilarroz Ltda. Indiéstria e Comér 
Caixa Postal 614, Cable Address: 
', Pérto Alegre, Rio Grande 


Brazil. 


cio, 
"Brasilarroz’ 


do Sul, 
BRASS, CELLULOSE, FATS, FERTI- 








LIZERS — Berkhout & Cia. Ltda., Caixa 
Postal 8188, Cable Address: ‘Berk 
hout'', Sao Paulo, Brazil. 

Wishes to represent American Ex- 
porters of the following products: chem- 
icals in general, especially those used 


n tanning, and the soap and textile in 
caustic soda; 


erra Nova codfish 


dustries; fertilizers, auto 


parts: Te and spices 
| Caimnees al Impor 
Caixa Postal 2470 


Brazil. 


n enera — Fo rward 
tadora Ltda. Recife 


Pernambuco 





represent American Manu- 


Wishes to 
facturers of machinery in general, auto 
f and plastics. — 
Avenida Assis 


Rio Grande d 


part rtilizers. paints 
Benno Alberto Waechter 
Brasil 734, Pérto A 
Sul, Brazi 


See a 
bed spr le 
and ray 
fick Farah 
Cab 


p 
brazi 


e 


eare 
Ire 





repre entative + ite 


'cotton or cotton 


Cha- 


rayon 
on mixed )—Industria Texti! 
Ltda., Caixa Postal 


e Address: ''Chafarce Sao Paulo 





MISCELLANEOUS 





Of sale lar land 


in Santo André, Suzano and Cumbica, 


in indus the city of 


ers for ge tracts of 
tria 
Also interested 
in partnership for the 
industrie -ontributina with 
buildings, and and 


ested firms contributina with ma hinery 


3 zones near 
Sao Paulo eventually 
implantation of 


land, 


inter 


new 
capital the 
and technicians.—lIndidstria Nacional de 
' S/A, Rua Wences 





Lubrificantes ‘'Inal 
au Brés 208, 8° andar, Sao Paulo, 
Brazil. 


14607, | 


: OPPORTUNITIES IN BRAZILIAN TRADE 


= The Brazilian Government Trade Bureau has received the following inquiries from businessmen in Brazil, who desire to export or impor: | 


| 
| f 
| 


| 





| ductivity. 


Sao Paul 





the products listed below. These inquiries are published as received and no representation is made as to standings of listed firms. We suggest | 


51 Fifth Avenue, New York 17, N. Y. 
Brazilian firm wishes to acquire the | 
wing types of freighters: 20 unit | 
sf 300 TDW; 5 of 1500 TDW: 15 of | 
2500 TDW: 20 of 3000 TDW: 10 of| 
3500 TDW: 10 of 4500 TDW: 10 of | 
| 5000 TDW: 5 of 3000 TDW (refrige, 


ated); 5 of 5000 TDW (refrigerated 
3 tuqboats for river and lake: 2 ocean 
going tugboats; 5 units of 2000 TDW 
(oil tanker); 3 of 400 TDW 
er); 2 of 10,000 TDW tanker); 3 
units of 1500 TDW (trawler); 5 of 250 
TDW (trawler); 2 of 5000 TDW 


with complete installations for the 


il tank 
(oil 


( traw 
er 
processing of fish waste, the manufac 
turing of fish meal, and the extraction 
of fish oil) 
a capacity up to 10,000 tons, with mod. 

Schilling 

Galeria Municipal — Torreao No. | —| 


Cable Address: 'ARNISAN' 
Rio Grande do Sul 


and one floating dock with 
ern equipment — Arnaldo I. 


— Pérk 


Alegre Brazil, 





A group of Brazilian industries in ac 
fields 


machinery 


tivity in various — metaluray 


etc.—wishes to 
of pro- 


chemistry 
accept financing for increase 
Those firms 
large future develop- 
Mensa! das Indiastrias 
Rua de Sao Bento 405, |4 
1429, Sao Paulo 


have substantial 


elements for a 
ment — Revista 


Brasi eir 
andar Conij. 


as 
Brazil. 





Offers for sale its toiletry industry 
o. With the industry, it is alse 
offered the building which is 5 minuks 











from downtown Sao Paulo—Indiastrias 
“Fascinante” Ltda., Rua Arthur Prado 
57, Sao Paulo, Brazil 

Offers services as an agent for Amer 
ican firms interested in contacting Br 
zilian companies seeking the use of 
American Patents on a royalty basis.— 
Reaimar Ltda., Caixa Postal, 4069, Sé 
Paulo, Brazil. 

ne 

Industrial firm, regularly organized 

cupying an area of 10,500 m? wit | 
bui dinas water power mechanic di , 
vision foundry, trained personel pro 
ducing, in series, a line of agricultunl 
and industrial products already aval: 
able in the market, seeks interested 
parties for the investment -apité. 
Cia Nelson Castro Comércio e |nd 
tria, Caixa Postal 934, Belo Horizon 
Minas Gerais, Brazil. 

_— 

Brazilian technician with experience 
in importation, offers his services © 
any New York export firm intereste? 
in opening a_ export department in 
Brazil or in expanding its export de- 
partment in Brazi!. — N. B. Guittor 
Caixa Postal 1486, Rio de Janeit 





Ue | 
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